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Reach new customers online '
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Improving your digital visibility !
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Welcome to the Digital Garage

Today'’s session is about Improving your digital visibility...

Key aims of this session

Manage your presence Gain consumer insights Understand the benefits
on Google and be found and use data to find new of advertising online
through search customers
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The Rise of Digital and the Importance of Search
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The new consumer purchase journey

Stimulus Zero Moment of First Moment Second Moment
(Ad) Truth of Truth (Shelf) of Truth

Searching: reviews, (Experience)

blogs, brand
websites,

he DIGITAL social media, etc.
caract I L
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Search is at the heart of this cycle

See a Get friend Look at Look for
TV ad advice in-store promotion

Need/Want {\ {\ (\ Purchase

Search Search Search Search Search
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How search works?
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http://www.youtube.com/watch?v=BNHR6IQJGZs

How Google search works

n Organic search results
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€« - CH https://www.google.com/search?sclient=psy-ab&biw=14088bih=8628&qg=squirrel-proof+bird+feeders&oqg=...

GO nsquirrel-pmcf bird feeders ,!, H

All Shopping Images Videos News More + Search tools

About 213,000 resulis (0.28 seconds)

Shop for squirrel-proof bird feeders on Google Sponsored

T

Squirrel-Be-G...  Absolute |1 Squirrel-Proof Birds Only! Squirrel X—W
The Baffler ... Squirrel Proof ... Bird Feeder Squirrel-Proof ... Saquirrel Proof ...
$29.99 $7T1.75 §49.95 $34.99 §19.89
Perky-Pet® Jet.com @Plow & He...  Spring Hil Nu...  Mills Fleet Far...

ﬂ 32% price drop % Special offer
Best Squirrel Proof Bird Feeder - Amazon.com

www.amazon.com/Birding v

Shop Birding Products at Amazon! Free Shipping on Qualified Orders.
Ratings: Website 10/10 - Shipping 10/10 - Selection 10/10

Squirrel Proof Bird Feeders - BirdFeeders.com
www.birdfeeders.com/SquirrelProof v

Protect Your Seed From Squirrels 100% Quality. Shop Best Rated Now »

Ship Same Day by 2PM - Toll Free Call Center - Subscribe & Save 10%

Squirrel Proof Feeders - Squirrel-Proofing » - Weight Activated Feeders

www.duncraft.com » Feeders +
Shop Squirrel Proof Bird Feeders and protect your birdseed for your birds. We offer a
variety of squirrel-proof bird feeders with a 100% Satisfaction Guarantee,

ﬂ Squirrel Proof Bird Feeders | Wild Bird Feeder | Keep ...

Wild Bird Feeders: Squirrel-Proof Feeders, Baffle Feeders ...
www.drsfostersmith.com/...birds/...bird-feeders/squir... v Drs. Foster & Smith ~
Wild Bird Feeders: Squirrel-Resistant Feeders, Baffle Feeders Keep Squirrels Out.
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Search has become richer experience across ALL devices

1 Knowledge graph
Provides results based on a
database of real world people,
places, things, and the
connections between them.

# Snippets

Shows small previews of
information, such as a page’s
title and short descriptive text,
about each search result.

K] News

Includes results from online
newspapers and blogs from
around the world.
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1 Mobile

Includes improvements
designed specifically for
mobile devices, such as
tablets and smartphones.

& Answers

Displays immediate answers
and information for things such
as the weather, sports scores
and quick facts.

M Images

Shows you image-based
results with thumbnails so you
can decide which page to visit
from just a glance.
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How do we understand what customers are searching for?

Google Trends

Gain insights into what
the world is searching for
google.com/trends

www.google.com/trends
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eo0e /| G Google Trends - Web Sear x |

D
1]

geo=US&cmpt=q&tz=Etc%2FG...

€  C fi [ htips://www.google

getarian%2C%20vegan%2C%20gluten%20fi

GoogleTrends Q_  Explore topics

Explore

Compare search terms v

vegan

Search term

vegetarian
Search term

Interest over time

United States v

2004 - present v All categories v Web Search ~

gluten free +Add et

Search term

<>
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Google My Business

Overview 8efound Connectwith customers Manage easly

Get your business on Google for free

you on Search, Maps or Google+.

sl 7 Ak k ok 1 Googe v

Show up across Google Give customers the right info

from
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EPULR  Get on Google

New - Google My Business connects you directly with customers, whether they're looking for

Build lasting relationships

Be found by customers
across Google

[y
N

Google My Business puts your business info on
Search, Maps and Google+ so that customers
can find you, no matter what device they're
using.
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Get found locally online
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http://www.youtube.com/watch?v=66zOn_bEswk

Be found on Google

n Go to google.com/business

ﬂ Claim your business listing

n Complete your business profile
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© 0 ® | g Googe MyBusiness < \Eh | Demo|
€ = C i B ntips//www.google.com/business/ ¥ =

Google My Business

Overview  Befound  Connectwithcustomers  Manageeasiy  FAQ

Get your business on Google for free

New - Google My Business connects you directly with customers, whether they're looking for you on
Search, Maps or Google+.

® 0 ®  Bhverity your business x

[
e>cha 115464 i jce-plus 17| =

=  Google My Business > Verify your business

Keep an eye out for this postcard — it should arrive with your
verification code in 1-2 weeks.

Google Your postcard is on its way

Your business will appear as unverified until you verify using
the code sent to you (don't delay — it's only good for 30

— days).
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What category to choose

It is important for businesses to understand the categorisation for GMB to ensure they
receive the relevant visibility and can get verified appropriately

Storefront Service Area

Restaurant, retail store,
hotel, etc.

Plumber, pizza delivery,
taxi service, etc.
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Complete your business prof

You can edit your business name,
address, contact information,
business category, hours of
operation, photos, and a business
introduction.

€ Ccn
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W stasia's Bakery - Dashbo: X

Google My Business > Stasia's Bakery

HOME EDIT INFO PHOTOS

ted a verification pos

Stasia's Bakery

Add an intro about your business.

& (650 © Add website

© Add hours of operation @ 1600 Amphitheatre Parkv:

) Managep

Addviualtour

Introduction

a

Use the Introduction section to
include some keywords that
describe your business.
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Complete your business information

Business name

Address

Contact info

Category
Hours

Introduction

B 9 N €0 @& (66

5% compice

’

Stasia's Bakery

nzgmiEEIE“‘

Stasia's Bakery started after a mid-ife crisis. After spending 17 years
working in the Internet industry, Stasia decided to change careers. She
considered joining the circus, or becoming a sea lion rehabiltator, but her
family suggested she find something closer to home. "Mommy, you make
great cake!" Stasia's young daughter exclaimed, and the business was
born. Five years later, Stasia offers premier event cakes. Her cakes
have been served at presidential inaugurations, weddings, cotilions,
holiday balls, Bar Mitzvahs and Bat Mitzvahs.

1600 Amphitheatre Parkway

M "mmw"“. P

|Cresion g - £ e
B R musanscen Gantal
Phon (650) 253-0000 7| Please note: Your edits may be reviewed for quality before being published live. Learn more
Website URL Click to enter your website URL.
Bakery 7’

Click to enter hours of operation for your business.

Click to add an intro about your business.
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A new way to manage your presence across Google

From the dashboard, you can
post, add photos, monitor

reviews or see important Edit Business

insights about your business. g“‘s’m‘—’“ f gReioncio
, Café 10:00 AM -9:00 PM 740 Vals cisco, CA94110 .
Details
¥ :\ — [ Addphotos Add virtual tour
All of your business apps >l
are now in one place
V i eW Share what's new. PO St
v “» Busi — Content
usiness S m % = o a
Share Tex

ADRE Metrics
P s i il oo G 6000 i Gl LAt g

Adwords YouTube Google+

Express H & O % 9 L .
1sights fory usiness, last 30 days

Manage * 130k 138 922

_>‘

ReVieWS Insights * 0 L
New Email addr
Web address
Reviews for your business TP
& A7 57 16 pun p—
Reviews Fookkkk Feven S Ploass not aam mre
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Valuable Google+ insights

n Audience view
Breakdown followers
by age & location

ﬂ Engagement reports
Optimise your content strategy

Visibility tab
Shows page view totals
from the last 24hrs
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What is Search Engine optimisation

SEO is made up of a variety of tasks geared towards improving the usability, usefulness and
popularity of a website. Taking action and working on these enables you to influence the
rankings of your website in search engines, depending on your keyword focus.

n Keyword Research e
Learn which terms and phrases to target with SEO, but

also learn more about your customers as a whole. Long - :
Tail Keywords analysis navigation e

ﬂ Create quality content
Applicable, Useful and high quality. Give your —
customers something extra. e.g Blog, YouTube Video
series, slideshows

ﬂ Optimise what's on your page

Responsive layout

Navigation, eliminating missing pages, improving usability formuipe platorms

and browsers

for multi-device, social sharing

e DIGITAL B
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17.4% of views from mobile devices
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Help Google find you with Google Search Console

Verify your ownership
Email forwarding — Critical
messages/errors

Fetch with Google
Check Redirects & submit
new pages to be crawled ot et o

Query
sport stist

sportstylist

ﬂ See how you rank o
Using Webmaster Tools
Search Queries

the DIGITAL
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How important is it to optimise my website for mobile?

Friendly = More likely to buy Unfriendly = More likely to leave

67% < 20 o BH61%

' “If | don't see what I'm

looking for right away
W, \\\\\ ”II[ <y

“A mobile-friendly site
makes me more likely
to buy a product or
use a service.”

on mobile site, I'll quickly
move on to another site.”
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Mobile SEO

Google recently updated their algorithm to add
a label and boost the ranking in mobile search
results for “mobile-friendly” sites.

Google bot likes mobile sites that:

Avoid software that is not common on
mobile devices, like Flash

Use text that is readable
without zooming

Size content to the screen so users don't
have to scroll horizontally or zoom

Place links far enough apart so that the
correct one can be easily tapped

e DIGITAL -
GARAGE Google

Example
https://www.example.com/
Mobile-friendly - This is an example of a
website that is well-designed for mobile
devices.

#DigitalGarage
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How does web analytics help understand customers?

Understand which traffic sources are driving which visitors to do what

Pa|d BEHAVIOUR

* Search

%rgSr@ﬁ D|rect e 9 g
ENTRY ~

*

M P - 6 o GOALS

oo ENGAGEMENT
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What answers can Google Analytics provide?

Who are my visitors?

€ C | https://www.google.com/analytics/web/?hl=en#report... =

1% Google Analytics Premium e Reporting
e How did they find me?
T T ———

zzzzz
Primary Dimenion: Default Channel Grouping - SourceMedium Source  Medum  Other

‘Secandary dmansion ~ | St

Defalt Channel Grouging

Rate)

What are they doing

‘
: on my site?
L e

gggggg

What are they

worth to me?
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How to set up an account

. Click Admin at the top of any Analytics page. Under property,
n Go to google.co.uk/analytics/standard click Tracking Code

% Google Analytics

&
© 0 O /' % Google Analytics < \E T =
€« C A & https://www.google.com/analytics/web/?hl=en#management/Settings/a4817349w86876216p9016092 4 /%3Fm.page¥%3DTrackingCode / Qe =
New Account W% Google Analytics Home  Reporting  Customization ~ Admin Stasia's Bakery -httpiwwwstasiasba... v £3 M
L= All Web Site Data
What would you like to track?
Administration
Website Mobile spp Stasia Sites / Stasia's Bakery -

Tracking Mathod PRORRREL Tracking ID Status: Receiving Data
This proparty works using Universal Analytics. Click Get Tracking ID and implemant the Universal Analytics Iracking code snippel b D ey - UA_481 7349_6
1o complete your set up.
Setting up your aboaiint 7 Property Settings Website tracking

Account Name required This is the Universal Analytics tracking code for this property. To get all the benefits of Universal Analytics for
ey
ounts are the lop-most level of arganization and cantain one or mare tracking 1D &ab User Management this property, copy and paste this code into every webpage you want to track.

45 Tracking Info This is your tracking code. Copy and paste it into the code of every page you want to

. track.
Setling up your property Tracking Code

<script> | |
Website Name required UserD 0,g.r,a,m}i[Googl Object]=r:i[r]=ilr
Session Settings (ifr)-q=i[r].ql|0).push(arguments)},i[r].I=1*new Date();a=s.createElement(o),
Organic Search Sources m i A8YNCX1;8.000%g;M i tBefore(s,m)
‘script’,'//www.googl Iyt js','ga’);
Website URL required Referral Exclusion List
gt - Search Term Exclusion List ga('create’, 'UA-4817348-6', 'auto’);

ga('send', 'pageview');

Industry Category PRODUCT LINKING <Iscript>

SeleetOne  ~

AdWords Linking

Reporting Time Zona

United States = (GMT-0B:00) Pacific Time = B3 AuProducts

e DIGITAL
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Key steps

Measure Improve

Track Define
Success UET:1]1 114

your site Goals
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What to do

n Register with Google My Business
and claim your business listing

ﬂ Verity with Google Webmasters
and crawl your site to spot errors

ﬂ Optimise your site to ensure it is
responsive and mobile-friendly
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What is Google AdWords

What is Search Engine Marketing?

SEM: Stands for “Search Engine Marketing”— cost effectively
promoting your website online

e
- 4
Google’s program is called AdWords
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Preparation and Planning...is it right for me?

PPC & Paid Search

Before you rush into creating your account, picking keywords, creating ads
- it's areally good idea to take a step back and look at the bigger picture.

n What are you trying to achieve?
e.g Sales, Leads, Sign Ups,
Downloads, Registrations etc?

ﬂ Website and internal processes - are they ready?
e.g Sales - Registration form errors, too much
information requested. Leads into sales?

ﬂ What can you afford to pay?
Consider your maximum bid based on avr transaction
spend, % of marketing and conversion rate.
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AdWords in an auction in real-time

GO ) 816 Headline ——o A 25-character headline

You get 2 lines of 35 characters each
to describe what you have to offer
URL ———— e wwwYour-35-Character-URL.com

!
I_ |
N
— 4

Description — e

Instant Auction
Google conducts a live auction for
finding the relevant ad to display

Keywords
Chosen words or phrase are matched
that trigger ads to be shown

Ad Position = Quality X your bid
Position of each ad is determined
using a ranking formula

-

—4-14
4
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How to use the keyword planner

The keyword tool provides ideas and traffics estimateg

to help build a Search Network campaign. Google raore:

Search for new keyword
and ad group ideas

Get search volume for a list of
ﬂ keywords and group them into

ads groups

Get traffic estimates for a
list of keywords
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CHNONNNVIENENRENTHES

Clear Call Offer Narrow
to Action Focus

Very Important
Attributes (VIA)

your secondary headline

Introduction

Conversion
Design © Insert Chapter Titles

st the (oreont of s0ch hapter ad whet

" -
© Another Chapter Title

D e (o0t of a0 Nagter onE whet

e Lowrn o 8 Ky Lobovmays
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Effective Resolution Tidy
Headline -Savvy Layout Visuals

You don't want people to
just visit your page. You
want them to take action
once they are there.

Make it as easy and
compelling as possible for
them by including these
elements found in a landing
page that C.0.N.V.E.R.T.S

#DigitalGarage

Social
Proof



Final summary
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- “
Claim your listing with Verify your site with Find your website
Google My Business Google Search Console visitors with
google.com/business g.co/searchconsole

Google Analytics
THe DIGITAL
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Thank You!

#DigitalGarage

g.co/digitalgarage

Slides: goo.gl/7ovTVB
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